CEIT 702 The Business Case For e-learning

Term Project Assignment
Investigate the e-learning applications in business and the business of e-learning in Turkey. As a group you are supposed to develop a written marketing plan for a new e-learning product or service. (Hereafter, the product, service, idea, or issue will be referred to as “the product.”)

You will choose a product to market. The product can already exist, or it can come from your own imagination. If the product already exists, you must still cover all the segments of the marketing plan and describe your new ideas about how to market the product.
1. You are expected to prepare a written Marketing Plan Document of maximum 25 pages 
Your marketing plan will consist the following sections
1. Executive summary

2. Situation analysis Market research and analysis

3. Market-product focus

4. Marketing and financial goals and objectives

5. Marketing program strategy and tactics 
6. Monitoring and evaluating market response

7. Financial projections Marketing budget

8. Marketing mix 

9. Implementation plan 
10. Contingency plan
11. Evaluation and control Marketing plan check list
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